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Safe Harbour Statement

This presentation contains certain forward-looking statements including those describing Zydus Wellness’s strategies,
strategic direction, objectives, future prospects, estimates etc. Investors are cautioned that “forward looking
statements” are based on certain expectations, assumptions, anticipated developments and other factors over which
Zydus Wellness exercises no control. Hence, there is no representation, guarantee or warranty as to their accuracy,
fairness or completeness of any information or opinion contained therein. Zydus Wellness undertakes no obligation to
publicly update or revise any forward-looking statement. These statements involve a number of risks, uncertainties
and other factors that could cause actual results or positions to differ materially from those that may be projected or
implied by these forward-looking statements. Such risks and uncertainties include, but are not limited to: growth,
competition, domestic and international economic conditions affecting demand, supply and price conditions in the
various businesses in Zydus Wellness’s portfolio, changes in Government regulations, tax regimes and other statutes.

This document is a presentation and is not intended to be a prospectus or offer for sale of securities.
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Reimagining Wellness: Our New Identity

Zydus Uniy ot portli zyd@
Weéllness wellness

At the heart of our new logo is teal, signifying science-backed credibility and consumer trust. Purple
surrounds it, reflecting empathy and inclusivity for our employees and partners, the force behind our
innovation. Together, they create a ripple effect, energizing communities and every stakeholder we touch.
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Business & Operation - Overview

Zydus Wellness:

Business highlights

A leading

Consumer Environmental, Social and Governance & Recognitions

Wellness o
Financial performance & Shareholders Engagement

Company in India

Board of Directors
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Strong
Infrastructure

shareholders

Business Overview

1,000+ employees

4 manufacturing
facilities in India;
Global 3P
Manufacturers: 3
International & 15
Domestic

%100+ bn Market
Cap

Dedicated R&D
Centre




Business Overview

Nourishes,
Nurtures &

‘ ~ 6 lakhs plus
Energizes over =Y _ Distributors TS Direct Reach
70Mn families = ~ m

More than 2.8

2800+ feet on
million stores

street i ;A = 2?5?%0e?slr60t
representatives

Source: Nielsen Report/ Internal MIS
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Zydus Wellness Product Portfolio

Glucon D Max Protein — Rite Bite

MAax
PROTEIN

P o
&Nut_mllte'
poodhShaiy;

PURE GHEE

Food & Nutrition
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Food & Nutrition

Zydus Wellness Product Portfolio

Sugarfree & I’'m Lite
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Consumption Trend Overview

et

Rural
Consumption

Rural market growth
continues to be ahead of
urban areas, although
urban markets are closing
the gap

2

Consumption
Pattern

Q-commerce & E-
commerce

Rising Inflationary
Pressure

Smaller unit packs are Digital commerce continues to Easing food inflation is
experiencing faster growth  expand—Q-com drives instant, small-  driving overall inflation
compared to larger packs, basket demand in metros, while down. Volatile edible oil

and the trend towards marketplaces deepens reach in prices remain a concern

premiumization hold strong  smaller towns with rising adoption
and premium preferences

As per MAT March 2025, Nielsen and Kantar World Panel Household data reported that the overall FMCG market in India (Urban + Rural) grew

by 9% in value, 6% in volume, and saw a 3% increase in household penetration, while Zydus Wellness outperformed on all these fronts.
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Driving Category Growth by Adding New Consumers VS&‘.’,@

Driving the prickly heat powder category penetration®
e

Recruiting new consumers for the Glucose powder
category”

++ Brand Strength and Seasonality Fuel FY 2025 Consumption
Expansion
¢ Glucon-D contributed 69% to increase in category

penetration

MAT Feb'22 MAT Feb'23 MAT Feb'24 MAT Feb'25
ENYCIL mPrickly Heat Powder
Nycil contributed 51% to increase in category penetration

MAT Feb'22 MAT Feb'23 MAT Feb'24 MAT Feb'25

Driving continuous volume growth™

Volume Market share

B Glucon D ™ Glucose Powder

(=)
«\OQ
X

Mar'21 Mar'25

*As per MAT Mar 2025 Nielsen report # As per MAT Feb 25 Kantar World Panel Household data
#As per MAT Feb 25 Kantar World Panel Household data



Driving Category Growth by Adding New Consumers ;g.?,@

f‘ O

**Widening the portfolio basket —— Pamper your skin with ——
% Driving consistent double-digit growth over a 5-Year CAGR" Evervuth's Easv-Fil
“*Superior product offering along with strong campaigns SllCCl \_,Iaqu

k. i L L

focused on recruiting new users

*»*Scrub and peel off continues to strengthen their leadership
with growth in volume market share”

+420 bps (Scrub) = |----=---m-m-

+147 bps

+274 bps
2024

-57 bps

+163 bps (Peel Off) |- _____z _—

Everyuth ventured into Sheet Mask category with the

launch of 3 exciting variants:
Golden Glow, Anti-Pollution and Aloe Cucumber

*As per MAT Mar 2025 Nielsen report
ABasis internal sales



Driving Category Growth by Adding New Consumers

Offtake continues to get stronger

*»*Sugar Free has maintained its number one position with a market share of 95.9%*
*»*Sugar Free Green continues double-digit growth trajectory since last 16 quarters

+»*During the year, the Company extended Sugarfree D’lite cookies in the domestic market and upgraded Sugar Free Gold to
Sugar Free Gold+ with a new formulation combining Sucralose and Chromium, which contributes to the maintenance of
normal blood glucose levels. Both initiatives have received favorable consumer feedback.

*»I'm Lite, a unique formulation of sugar blended with stevia to offer consumers 50% less calories than regular sugar, has
consistently received positive response in the market

*As per MAT Mar 2025 IQVIA report
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Winning in Competitive Market

@ﬂﬂ[ﬂhﬁf Franchise continues to grow

*»Penetration” continues to sustain the growth for 3
successive years

+21 bps 5005

MAT Feb'22 MAT Feb'23 MAT Feb'24 MAT Feb'25

**The brand continued its momentum with the launch
of a refreshed superiority campaign, which delivered
strong brand health metrics — including Top of Mind
(brand recall), Most Often Used Brand (usage
preference), and Consideration Top Box (intent to try
the brand in the near term)

#As per MAT Feb 25 Kantar World Panel Household data
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Nutralite Consistent strong volume growth
Y i & i

¢ Continuously broadening the portfolio basket

**Double digit growth at 5-year CAGR" with consistent volume growth driven by a
wide portfolio and supported by focused B2B and B2C teams

¢ Continued to support the brand with digital media, e-com channel activations and

—_—

consumer sampling initiatives b
I -

==

S Nu Nutralite
b o /essional W

p Nutralite

| poodhShag /]
PURE GHEE

FA wiienen

ABasis internal sales



Building Relevance to New Age Consumers 2yd@)
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Efforts to leverage changing shopper behavior and target new age consumers

nNutraIite Chef Launch (Al Bot) n

One tap. Endless recipes.

E-commerce exclusive packs & Organized trade salience”
promotions

everxgﬁfgpj ]

TAN_REMOVAL ]
SERUM
“ok racs

21.0%

18.5%

) | . : : 1 B : 17.5%
, | LI ) e . ; Ae. W, 16.5%
- One tap. Endless recipes. . 1 ‘ . . = s \ 14.9%
: EY Tan Removal 400g Powder
| ¥ X T Serum Concentrate
: - 531 - -GS eT 2 40 (=32
| g— o 1 a m & T bigbasket
y Find weekl I | T
4 | o o - :
p 2 = - = Find weekly meal - Kewm shopping for | Con)
» ; e plans with one tap! .m. ..‘..-'_%-.‘....w P | . Ll
. st -4 I o
. ‘- Y Seanr e 08 e i <} - Ee
Get recipes froma picture. ) S . . E 2 o |
of avallable ingredients! ) LAY GOC = 4
- --T o - " - —_— : Starting €199 | D s @n f-li'llcrl.“mm"”“o < -
Nibralite s ‘Nutrq] _ < el SEE 2 = )
Be= == }

Q4FY21 Q4FY22 Q4FY23 Q4FY24 Q4FY25

One tap, Endless recipes.

SF Homepage Visibility on

Amazon Big Basket ABasis internal company data



Paving the Way for Future Business: Acquisition of Naturell (India) Private Limited

/\ &leﬂ/lt;
RiteBite M.AX
sl PROTEIN.

Updates TVC with Kartik Aaryan Print Media

+» Following the completion of the acquisition of 100%
equity share capital of Naturell (India) Private Limited
(“NIPL”) in the previous quarter, the business is
performing as planned

+*»The integration and digitalization transformation are — ) PROTE’N’SNAC'('NGG
progressing smoothly, and NIPL continues to deliver \ matiab No CHEAT,N

steady growth across its product portfolio

+» Operational and strategic initiatives are on track as per
our plans, reinforcing our confidence in the long-term
potential of the acquisition

+» Continued to support the brand through digital media, o V o ’ : 10g
e-commerce activation, and consumer engagement at _ I RS PROTEIN

. : X
various events ™~ MAX PROTEIN SNACKS! - " pRAcTE|N

- -
GRANOLA PLANT
PROTEIN

Lbacn ALMEHD At

-~
- PROTEIN o 4 T il
PEANUT CHIPS 3 PROTEIN
BUTTER > u COOKIES

A g
y_ / "/\
s \ \

2yd@
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Driving Brand Dominance and Market Relevance ﬁéﬂ@
Y amn w & | eenyh

Glucose Nutrition Sugar Prickly heat *Facial
Cat -
[ Powder J [ Drink J [ substitute ] [ powder ] [ cleansing serub Peel-off
Category Size o - .
(in cr.) 1,100 6,900 370
Mkt. Share %

MS change YoY

)

1
58.8
-80.5 l-zo.e '+7o.o l-81-9 t+87.6 t+3z1.4 t +6.1

Category Size and Market share source: MAT March 2025 report as per Nielsen and IQVIA.
*Everyuth market rank 5 is at Total Facial cleansing segment which includes Face wash, Scrub, Peel-off, face masks

!

(in bps)

'ml Nutralite 7 MaAX
illite] - RiteBite SRGTEIN.
D > S i -, . - L - >

Mkt. Rank as
per Company
Estimates

Category Blended Fat Dairy Nutrition & Protein Protein Other Nutrition
Sugar spread Protein Bar Cookies Chips Products



Continued momentum in International business

UAE, Bahrain, Qatar, Myanmar, Malaysia, Taiwan, .
- Kuwait, Kingdom of Saudi | | Pakistan, Sri Lanka, Bangladesh, Sugar Free franchise and Complan

Arabia, Oman, Lebanon { Nepal, Bhutan, Maldives, Hong

g Kong

constituting ~85% of the overall
business in the year

Despite  the subdued macro-
economic conditions in Nigeria, our
business demonstrated a positive
performance

Australia, New Zealand » Middle east business continues its
growth trajectory

Uganda, Tanzania, Kenya,
Nigeria, South Africa,
Mauritius, Zimbabwe,
Ethiopia

/ Top 5 markets constitute ~85% of the
| business (country)

Targeting 8-10%
of revenues in
next 4 to 5 years
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&%’ Campaigns and initiatives Kl

SGlucan-p: vidinees

New

Glucon-D
ACGTIVORS

" DOUBLE ADVANTAGE

ELECTROLYTES

AND GLUCOSE
%

ENERGY DILAYE.
AGTIVE BANAYE.

A touch wide, a touch short and Russell wallops a
cut behind point

) leg stump after

Square drives a length ball on fo
point

J/THAKAAN GONE. A 2
’/ENEHG,WON- L‘D’-@‘m‘r TR gt B (14.14.3) et et .

4 ; o —

Commentary



Campaigns and initiatives

s
everyuth

naturals

Brand Equity campaign through TVC & Print Media

‘ L 3 . ANTI-POLLUTION
ever yn!,éut,ﬂ SLpi St everyuth' s 1 everyuth' Pink Clay & Chareaal

naturals naturals FACE WASH

~ ANTI-POLLUTION
Pink Clay & Charcoal

GOLDEN GLOW e “ FACE SCRUB

" PEEL OFF MASK  |#" 4 Tough on pollution,
¥ & e gentleonskin.

| . Pure Skin
M Hoppy Har

zyd®
wellness



Campaigns and initiatives

—

Nutralite

DIMDIaN

TVC Refreshed superiority campaign

On Ground Initiative — Hot Air
Balloon during Maha kumbh

Consumer Offer

Nutralite
poodhShaky;

PURE GHEE

Extra Delight With Every Pack
Special Ritchen Container

With Nutralite Doodhshakti Pure Ghee

‘&ﬁutralite’ .

poodhShaky;
PURE GHEE

2yd@
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Campaigns and initiatives

TASTE SWEET
GEARUP '1aMm

CTAMPIONS! <2 VICTORY, CHAMPIONS!
&l” e\’, Gold Standard

\ Of Sweetness

“Enhanced with Chromium
which helps to maintain normal
blood glucose levels.

Same sweelness,

BITEH THE SUGAR, @L o } same taste.
NOT THE SWEETNESS a

Cur Sugsr Frea TVCs have hit the field,
batting big during the ICC Champions Trophy!

g

Dlite

GIFT THE

#LoveThatDlites

*T&C Applied

zyd(
wellness



Driving Innovation in FY 25: New Product Launches & Expansions zyd@d)

wellness

Fry Sy

yuth

- - Nutralite Wsuo
Nutralite ' st \Free

CHEESE . FATSPREA,

ANALOGUE > - R]c"




Driving Innovation in FY 25: New Product Launches & Expansions Vﬁf’,@

Com ptﬂﬂ B RiteBite $° RiréBite pRoTEIN-SNACl(ING. PROTEIN-SNACKING
& lmmuno_Gro "\ - PN v matlab No cHEAT,NG matlab NO cHEAT,NG
winmill protein . 4 — ven FIBER s ven FIBER i _ DATE & ALMOND PROTEIN BAR
5 : YUMMAZING YUMMAZING |

Fruit filled fiber bar

g Natural
Boodness
@ Fiber

\ Anytime

G oh- the- go

4] I' Snacl 3 NEw LAu"c"

’PARA&(T EIN 7
LY =

- it

B GO NELLEESE

¢ STAEMETH

IHM'.II-lT. 7 A .I_ i " ':- o ) . - | - ._,_ . o
s y £ sl A R [is=can= | L : oé mmummo

BUY NOW & N = = BUY NOW




Media Footprint

- CG Zydus Wel] .
- ing FM . ellness appoints Janhyj
vu |ness' Leverag ZYDUS WELLNESS: Q3FY25 g Kapo i -
Zydus eI Around Tables N Margin At 3.2% Vs 3.1% £25 Su gparoll;.:::elts brand ambassador for

Fueliie Wallnace 1

reased penetration n s LR

Trends To Turn . <0

ommerce, Internet first )
ck architecture, e-CommMerce, . TVie BETPrime

Are the current focus of the company Z duS to . " o -
S ITD ¥ EII\ZQUII'E N aturell, the maker of Ritebjte
ax Protein for Rs 390 crore
Zydus Wellness forays into adult
nutrition, launches Complan VieMax

Price-pa

ate

Zydus Wellness prepared for
double-digit growth across
portfolio, says CEO

ve @ % @ O O

Zydus Wellness has launched VieMax, a new product in Complan’s range aimed at adult

its T:::Iian

and

nutrition. Available in vanilla and chocolate, Complan Vieiviax tories~- ~=

Jeficiency msit -

. le
HKi Gotlaunch  7vdus Wellness aims to doub'g o
: Y lifestyle on. Kapoor took 1, ° bets l
S Wellnes . iften by BrandWagen anfine and the company's fatest faunch, Salcs 1n next 3-5 years’

India, o hes
Nat\ll'en ~ L roduct launc N
Scale up n tfo future l | I — - ~~nsumers by leveraging online P '

- v maki ;

emains 0P
' stions : CEO

L]
acquls ... under pressure as consluﬂ_l‘ Zydus Wellness’ Sugar Free Gold+
—sinan is Ul -~ =~ ehift U jayunches #TakeControlWithSugarFree

b
Zydus Wellness’ Sugar Free Greer for wori niabetes bay Zydus Wellnae 1n" e il
onboards Malaika Arora WITT Globa] ool e ISlInes prove crons immunty e, gueralose

of non-!
un bseﬂesmadveﬂ;ﬂmpad ~sen, Complan  ©

Zydus Wellness' Sugar Free has partnered with Bollywood actress Malaika Arora to promote . o -+ 2V Ayurvedic k- . s
its stevia-based sweetener, Sugar Free Green. Arora, known for her fitness focus, will con?’umcr l)chaVi Vllzihlg chaﬂgca ryuth Natura‘s Sp:;‘;ts
) o i e e M L RTI sed dem ve wi
Zydus Wellness enters into packaged -z—f%"c—kﬁ?s Tarun Arora shapes his ?Iils(; fgr E.his Women's By aign
u . : o
foods segment yous Wellness launches pilo for ready-to-drink bevefi-falgfas gmpowerine Catt

.
Glucon-D Activors
Consumer wellness company Zydus Wellness has ventured into packaged foods segment

The brand has j
with Sugar Free D'lite cookies and collaborated with Bollywood actor Shahid Kapoor to also "”VE’IMﬂHEWTVCCampa.{an Telangana and Andira prage we"ness
es, i
promote its range. hto diive brand awareness

th i
e launch of IMmunity-boost;,
tener (NNS) - =
nuﬂ'ﬂm sweel ol

wering
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Environmental, Social and Governance

As per S&P Global — Corporate Sustainability Assessment

Noteworthy Accomplishments & Key Learnings ESG Score Trend

Very High @ QO 96%

Data Avallablhty Disclosure Rate
(Relative to (On Required 6‘0
Peers) . sV
disclosures and
Additional
disclosures both).
99 Percentile
FY22 FY23 FY24

Amongst 390 companies

in selected peer group mE mS =G

2yd@)
wellness



Sustainability Studies and Reports D

Biodiversity Assessment & Climate Risk Survey & Transition Supplier ESG Evaluation . . .
Scope 3 Emission reporting
Management Plan Strategy Framework

Biodiversity Survey

BIODIVERSITY ASSESSMIENT AND MANAGEMENT PLAN FOR
ZYDUS WELLNESS, AHMEDABAD, GUJARAT

ESG Report 2023-24

Climate Risk Study
Climate Transition Strategy . \A%eylﬁ"l-ésss

For more details, please visit our website: www.zyduswellness.com

.. Environmental,

3 Social &
Governance
Report

Financial Year

2023-24




Awards and Recognitions

Everyuth

« Bagged the Best Digital
Marketing Campaign
Award for Everyuth Scrub
at the Global Digital
Marketing Awards

 Won the Silver for
prestigious Best Media
Strategy for Peel Off

Glucon D bagged awards in Digital
Marketing and e4m for Best Segmentation
and Best use of experiential marketing

2yd@)
wellness



Awards and Recognitions

‘Maha Marathon

2yd@)
wellness

ity W 2= P
b | B F S .

Max Protein partnered with lJio
Hotstar, achieving 76+ million
impressions during the ICC
Champions Trophy.

Continuing momentum in IPL 2025, it
anticipates 190+ million impressions
to strengthen brand visibility

Nycil  won Digital
Marketing - Age of
Tech award

Nutralite won e4m
award for Best use of
Influencers

Zydus Wellness won

Excellence
Strategy

in

Tax
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Segment Performance Snapshot for Quarter 4 FY25

Q4 FY 25 — Net Sales (INR Million)

170%

R

Q4 FY 2023-24 Q4 FY 2024-25
Q4 FY 25 - EBITDA (INR Million)

17.1%

Q4 FY 2023-24

Q4 FY 2024-25

zyd® . Volume growth of 13.0 % in Net Sales
wellness

Food & Nutrition

—

“GluconD:
7/

Gomplan]
Y I

P
&IEBIIC

R”QQ!!.Q ;Ili“c)r(rslm

[ Growth Y-o0-Y ] [ 15.4%']

%

Personal Care

everytgth

naturals

&

[Growth Y-o-Y] [ 22.5%1]

/




Segment Performance Snapshot for FY25

FY 25 - Net Sales (INR Million)

16.2 %

FY 24 FY 25
FY 25 - EBITDA (INR Million)

FY 24 FY 25

» Volume growth of 12.4 % in Net Sales

/ Food & Nutrition

—_—

“Glucon-D: Nutralite
W P it & s

Gomplan)

Sugar I’m

Free-

RitéBite
=

e MAX
RiteBite  pROTEIN.

[ srowthv-ov | | 13,0%1]/

/ Personal Care

ATIC
everytfth

naturals

&

[ Growth Y-0-Y ] [ 33.4%')

* Nielsen and Kantar World Panel Household data reported that Zydus Wellness outperformed the overall FMCG market in India (Urban + Rural)
zyd across all fronts—value, volume, and household penetration growth—primarily driven by Rural markets, with contributions from Urban areas as well.

wellness



Key Financial Metrics

Revenue from Operations Food & Nutrition

Healthy CAGR -10% Healthy CAGR 16.5% Consistent CAGR 8. 3%

33.4% 13. 0%

22,548 23 278 17. 0% 4%
18,667  20.091 [ 20.9% |
I I I -2 4% I I I I I I

FY21 FY22 FY23 FY24 FY25 FY21 FY22 FY23 FY24 FY25 FY21 FY22 FY23 FY24 FY25

—_—

0 30/0 54.52
1.7 414,308 3,469 48.54 48.78
11,894 3,089 3,104 41.94

10218 10,287 11,088 ’ 2,669

I I I I | 187 I 19 1

FY21 FY22 FY23 FY24 FY25 FY21 FY22 FY23 FY24 FY25 FY21 FY22 FY23 FY24 FY25

zyd@ o
* Gross Marqgin% is calculated as % to Net Sales
wellness ginze °

Above amounts are presented in Z-million (mn)



Key Financial Metrics

Cash flow from Operation (X in mn) Net Debt (X in mn)

3,800 2,970
2,867
2,369 2,464 1,847 1,844
91 7 754
I
FY21 FY22 FY23 FY24 FY25 FY21 FY22 FY23 FY24 FY25 **
* Company’s cash conversion from operations to EBITDA ** Estimated to be net cash positive by mid of FY26

T et worth i) Dividend per Share (% 10V

51 996 53,575 56,716
48,440 )
| I I I I
2yd@ Fy2i Fy22 Fy23 Fy24 FY25 FY21 FY22 FY23 FY24 FY25 %
wellness *** Proposed subject to shareholders approval



Key input rate trends towards recovery of Margins

Dextrose Monohydrate

Milk Edible oils
-9.3% vs Q4 FY23 3126 vs Q4 FY23
2.7% vs Q4 FY24 47% oVS Q4 FY24
-0. 8% vs Q3 FY25 0.36% vs Q3 FY25

Q4 FY 2023 Q4 FY 2024 Q3 FY 2025 Q4 FY 2025

Sucralose

-68% vs Q4 FY23
-31%vs Q4 FY24
-0.82% vs Q3 FY25

Q4 FY 2023 Q4 FY 2024 Q3 FY 2025 Q4 FY 2025
2yd@®

* Edible oils include - Refined Palm Qil and all other oils that are used as inputs.
wellness

14% vs Q4 FY23
10% vs Q4 FY24
07% vs Q3 FY25

Q4 FY 2023 Q4 FY 2024 Q3 FY 2025 Q4 FY 2025

Q4 FY 2023 Q4 FY 2024 Q3 FY 2025 Q4 FY 2025

Stevia

-24% vs Q4 FY23
-3% vs Q4 FY24
-3% vs Q3 FY25

Q4 FY 2023 Q4 FY 2024 Q3 FY 2025 Q4 FY 2025



Sustained Gross Margin Amid Inflation

Consistent growth of gross margin is driven by strategic hedging, favourable
product mix, and calibrated pricing

Gross Margin % to Net Sales

Y-0-Y E 361 bps added back in 2 years
Gap I
> + 377 + 314 + 261 +2 + 42 + 193 + 168

bps 6 :
|
55.5% o :
54.4% 54.8% :
1

| 52.5%

| 50.8%
|
|
47.5% 47.7% :
|
|
|
|
|
|
|
|
Q4 FY Q1FY Q2 FY Q3 FY Q4 FY FY 2023- FY 2024-
2023-24 2024-25 2024-25 2024-25 2024-25 24 25

2yd@®
wellness



Financial Highlights for the Q4 and FY25

INR Million Q4 FY25* Q4 FY24 Y-o0-Y Growth % FY25* Y-o0-Y Growth %
Net Sales 9,106 7,780 17.0% 26,912 23,152 16.2%
Revenue from operation 9,131 7,826 16.7% 27,089 23,278 16.4%
Gross Contribution 5,014 4,277 17.3% 14,308 11,894 20.3%
ﬁ/mosjf ,,i‘i”f;j‘;;’f"’” i 54.8% 54.4% +42 bps 52.5% 50.8% +168 bps
EBITDA 1,900 1,622 17.1% 3,797 3,082 23.2%
EBITDA Margin 20.8% 20.7% 14.0% 13.2%

PBT 1,734 1,544 12.3% 3,588 2,601 37.9%
PAT 1,719 1,503 14.4% 3,469 2,669 30.0%
PAT Margin 18.8% 19.2% 12.8% 11.5%

Adjusted PAT ** 1,719 1,503 14.4% 3,410 2,623 30.0%
Adjusted PAT Margin 18.8% 19.2% 12.6% 11.3%

* Include the results of Naturell (India) Private Limited for four months in FY 2025 and the quarterly results for Q4 FY25
** Adjusted PAT excludes exceptional items, one-time deferred tax assets

2yd@)
wellness



Shareholders Engagement

The Board has recommended final dividend of X 6 per equity share of face value %10, representing a
20% increase over last year

The Board has also recommended a stock split in the ratio of 1:5, reducing the face value
from ¥ 10 to X 2, to improve share accessibility

l

Both above proposals are subject to shareholders approval at the upcoming AGM
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Board of Directors

Dr. Sharvil P. Patel

Non - Executive Chairman

Dr. Sharvil Patel, Chairman and Non-Executive Director of our
Company since April 2009, holds a bachelor's and doctorate in

| pharmaceutical science from the University of Sunderland, UK.
| With over two decades of experience in the pharmaceuticals

industry, he serves as Managing Director of Zydus Lifesciences
Limited. He has been conferred the ET Pharma leader of the year
at the ET Healthworld India Pharma Awards 2022 and has been
recognised as the Best CEO in the Lifesciences sector by Fortune
India magazine

Tarun Arora

CEO & Whole Time Director

Mr. Tarun Arora, CEO and Whole Time Director since May 2015,
is a Harvard (AMP) and IMT Ghaziabad (PGDBM) alumnus. With
30 years of experience in strategy, innovation, and brand building,
he has led Danone Waters India and held key roles at Godrej,
Sara Lee, Bharti Walmart, and Wipro.
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Mr. Ganesh Nayak

Non — Executive Director

Mr. Ganesh Nayak, Non—Executive Director since July 2006, is a
Harvard General Manager Program graduate with over four
decades of experience in the pharmaceuticals industry. He is the
Executive Director of Zydus Lifesciences Limited and working with
Zydus Group since 1977.

&

Mr. Akhil Monappa

Independent Director

Mr. Akhil Monappa, Independent Director since May 2023, holds degrees

from Harvard and Georgia Tech. Currently a Director at YAZZ Limited and
Zydus Lifesciences Limited, he has a background in tech investments and
governance, previously working with Generation Investment Management,
Atlas Venture, and C-Bridge Internet Solutions.

<7

Mr. Srivishnu Raju Nandyala

Independent Director

Mr. Srivishnu Raju, Independent Director since March 2019, holds degree in
engineering and is a Harvard alumnus and a passionate cyclist. He is a
Chairman and CEO of Exciga Group, which oversees investment companies
investing in financial markets and real estate companies. He was also a a
promoter of Raasi Cements and Ceramics.

Ms. Dharmishtaben N. Raval

Independent Director

Ms. Dharmishtaben N. Raval, Independent Director since March 2019, is a
distinguished lawyer with a master's in Commercial Laws. Practicing since
1980, she has served as SEBI's Executive Director - Legal and now
practices at the Gujarat High Court and NCLT, Ahmedabad. She is
empanelled as Panel Advocate with organizations like UTI, SBI, SEBI,
GPCB, and IRDA.

Mr. Kulin S. Lalbhai

Independent Director

Mr. Kulin Lalbhai, Independent Director since November 2016, holds a
bachelor’s in Electrical Engineering from Stanford University and an MBA
from Harvard Business School. He is the Executive Director of Arvind
Limited and has previously worked with McKinsey & Co. in Mumbai. He
holds a leadership position in several industry bodies.
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